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OBJECTIVES |

Objectives

1. Brand Amplification
2. Differentiate from Competitors

3. Grow Commercial Business
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DIGITAL |

Digital
« 2018 Highlights
+ 311 Million website visits

+ 6 Million Video Views
» 16 Million Article Views

NEWS VIDEO PHOTO SCHEDULE TEAM COMMUNITY ...

TICKETS WATCH SHOP  ACCOUNT M

* Browns fans are engaged: .52
article views per visit (#4 in NFL)

e Browns fans have reach: 7.6M
article views in-season (#7 in

ATLANTA x CLEVELAND
NFL) Browns come together to assemble FALCONS 4@\: 1:002 % BROWNS
care packages for military members 4 260

[ Website -_— ROS Ba n ner Ads Nov 7, 2:56 PM r’j ks ESPN 850 - 92.3The Fan - 98,5 WNCX -~ WATCH H»L meKers |

CREE+

+ Impressions: visits 500,025 : & f""

I —ESS—
& |

WEEK 10 « SUN - 1/11

. CTR:.06% field: ‘We are playing to prove who

Ing no shortage of motivation heading Into Sunday’s season finale

« Mobile - ROS Banner Ads
* Impressions: 250,015

BUY NOW >

* CTR:.15%

2019 SEASON TICKETS

PLACE YOUR DEPOSIT NOW

Browns lose LB Christian Kirksey, DB
E.J. Gaines for season

© 22 O
Home Featured Team Tickets More
...........
DOWNLOAD THE HIGH SCHOOL CONTESTS &
LISTEN TO LIVE RADIO BT TICKET INFORMATION m SN e e

CREE+

S
[\ 4

wmae B 1 BUY NOW >
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CREE LED LIGHTING GATE |

CREE LED Lighting Gate

CREE < | LEDLIGHTING GATE
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YOY Trafflc L|ft of 29%7
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11/11 GATE ACTIVATION |

CREE LED nghtlng ]_]_/]_]_ Gate Activation CcREE wasidentified by fans 286% more than the avg. game

CREE Gate Traffic due to gate activation and added value in-stadium presence

a

SHIN! 5 |
FOF "8 "”"

E 2
Traffic Through the CREE Gate Increased 17% Provided lucky fans that passed through CREE Gate with an
Traffic Up Additional 5% from 2017 Increase opportunity to be down on the sidelines for Pre-Game
Digital / Email / Social Added Value - Digital Game Day Presentlng Partner
hnryp @ T css i e ‘ Givetond s ® v 2 v
.= CLEVELAND BROWNS |ssis ' : =
BROWNS
e — WIN!
| | LLLT TR = -
mm'mmm’ GAMEDAY
_— T OoA .16 r 28 »
vav R
iy SO b pmaen =y
Total Impressions Received 269,342 Total Impressions Received 4,472,044
Avg. CTR: 55% Total Engagements: 193,049

2018 R ECAP W I TH T HE CLEVELAND B ROWNS




VN
CREE ? PARTNERSHIP SNAPSHOT - CREE | CLEVELAND BROWNS RECAP

IN-STADIUM |

In-Stadium - Total Media Valuation: S1,515,536* Views: 34,881,863* (*1q Mediq)

CREE +

LED LIGHTING

* Exterior Videoboard « Vomitory - Total 2018 Attendance: 628,711
+ Run-Time: 14 Days, 4 Hours, 22 Min + Includes Taylor Swift & Jayz/Beyonce
+ Added value of 5 days concerts

- Added Value Signage

TR
BN S osea R o -
LED LIGHTING

%

+ Replay Feature - 3 Qtr, 11/11 e Corner LED » Sideline LED  Wingtip
« Ran 38 times e 2 Hours 12 Min, 20 Sec « 1Min during 11/11 game
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Media

Radio
Coach’s Show - One (1) :30 spot per show

Airs Wednesday's from 7-8pm on UH Cleveland Browns Radio

Network for a total of twenty (20) shows

fa
Py /‘Q\
CLEVELAND BROWNS

Draft Special - One (1) :30 spot per show RADIO NETWORIK

Airs each day of the Draft on 92.3 The Fan for a total of three

(3) shows | fJ_.
1] |
In Game Broadcast - two (2) :30 spots per broadcasts Y
Live triplecast on 92.3 The Fan, 98.5 WNCX, ESPN
850 and the Cleveland Browns Radio Network
during the season for a total of twenty (20)
broadcasts
2018 AQH Rating (A25-54)

Avg. 3.2; Up 0.6 YoY

Post Game Show - One (1) :30 spot per show

Airs for two hours following each game on the Cleveland

Browns Radio Network for a total of twenty (20) shows
2018 AQH Rating (A25-54)
Avg. 0.9; Up 0.3 YoVY

2018

RECAP W I TH T H E CLEVELAND

AKRON ~ YOUNGSTO

B ROWNS
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MEDIA |

RADIO AFFILIATES

AKRON
WAKR - 1530 AM
WONE -975 IM

CANTON
WHBC - 94.1 FM/1480 AM

CELINA
WKKI -34.3 FM

CLEVELAND

WKNR - 850 AM
WKRK-92.3FM
WNCX-38.5 FM

COLUMBUS
WTOH - 98.9 FM

DAYTON
WILR - 95.3 FM/L0LIFM

DOVER
WIER - 1450 AM

ERIE (PA)
WRIE - 1260 AM

FOSTORIA
WFOB- 1430 AM

GENEVA
WHKY - 104.7 FM

LIMA
WWSR -931 FM

MANSFIELD
WRGM - 97.3 F/1440 AM

MARIETTA
WIAW - 100.9 FM

UHRICHSVILLE
WBTC- 1540 AW/I0LI FM

WHEELING [ WV)
WHKX - 1600 AM

WOOSTER
WOKT -104.5 FM

YOUNGSTOWN
WHKZ - 1440 AM

NORMAN, OKLAHOMA
KREF - 1400 AM
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THANK YOU!
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